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ABSTRACT
There are over dozens of globally acclaimed perbties who have devoted their lives in search ohqeg

knowledge, happiness, love, god and the purposaraahing of life. They have been called as philbempand saints.
Their philosophies and searches, knowledge, lifeeg&nces and speeches have transformed people’®fthinking and
life. They have given different dimensions to @lees and thoughts that people hold that have dedl better life and too
much extent, the world. These people are MartiméytDalai Lama, Gautam Buddha, Mahavira, Kabir,rGiNanak, Sri
Aurobindo, Swami Vivekananda, Mother Teresa, Adn&ara, Sri Sri Ravi Shankar, Jiddu Krishnamurtsho Rajneesh,
and Prem Rawat. Due to creativity and use of cgtédge technology to supplement his work — Reseaitds chosen
Prem Rawat. Prem has devoted his life speaking tatheufundamental requirement of every human beegyeace. His
perspective on peace is beyond words which aréh taotgible and practical. He says,“Peace is pogsilil needs to be

felt. When people are in peace, the world will bh@éace".
KEYWORDS: Prem Rawat, Inspirational Communication, Stress Mgment, Youngster
INTRODUCTION

Prem Rawat says, “Personal peace is very possédause it has nothing to do with struggles on thiside.
It is time to rethink what it means to be aliveisltime to think about the gift we have been giv&lhthe citizens of this
earth need hope. Future generations need hopee Raadecome a hollow word that people say buttdoean because
nobody knows how to go about it. The clue lies imoWing yourself, knowing who you are. Wherever ymuyou carry
the well of peace with you. You have to know howum within. There is a beautiful possibility. BHs what my message
is.”
(https://www.tprf.org/programs/message-of-peacdfi®ed on 22/8/2018, 18:39 pm)

Prem Rawat was born in northern India in 1957. Bie lheen traveling to speak to audiences aboutdssage of
peace since the age of four. He got an invitatiogpeak in London and Los Angeles when he was &6yad. During a

tour which comprises 94 events and 27 countries)dme addressed more than 464,000 people.

He says,“I'm not a politician, but | am a humanrgeivho holds very close to his heart the fundanemiaciples
and possibility of peace on this earth. Whateveiplkas, peace needs to be given a chance to flodist's the only

thing we haven't tried.”
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(https://www.wopg.org/ Retrieved on 23/12/2018,Q41am)

It's been more than 45 years and he still contimeespeak from his heart, without script or rehakrsle
continues to fulfill his vision of inspiring peopkbout discovering and practicing personal peaeanhintains a tough
travel schedule, flying an average of 100,000 wautniles, and attending approximately 90 speakingagements all
around the world every year. From the age of 8hd®worked consecutively and tirelessly, year aféar, to spread his

message i.e. peace is possible —which is uniques toany people as he can.

He spoke at 79 events in 2017 across the globkiding many media interviews which were organizedhe
United States, Australia, South Africa, Northereldnd, Fiji, and India. A number of events wereatsvered by radio
and TV Stations and also through newspaper articlébe year 2017. His message had already reatB@dmillion

people in June and this amount had raised to dM@ndllion, a record year.
(https://www.wopg.org/ Retrieved on 23/12/2018,041am)

All kind of usage of a language comprises a ceanount of element of persuasion and motivatiotihém. The
origin of motivation and spiritualism can be tradeadck to the time of ancient scholars such as Platistotle, and
Socrates. Buddha, Jesus all these religious icodgle great leaders in the history persuaded rdheenced the people
through their teachings in the framework of thessieal rhetorical theory. Therefore, it's importantknow that as an
inspirational communicator, his message has andta youngsters and the media what youngstersouksten to him
apart from his live events. A researcher also cotetlithe same type of study in Bareilly, Uttar fastd India. A

researcher found that Prem Rawat as an inspirdtiomamunicator has a positive impact on youngsters.

OBJECTIVES

® To study Prem Rawat as an inspirational communicatd his impact of message among youth particigati

the live event
® To analyze if Prem Rawat message helps youngstengeetcome stress and depression

® To understand the media access by youngstergda lis message of Prem Rawat
RESEARCH DESIGN

A researcher has dopédot study andSurvey method is used. It is both a qualitative and quatite analysis.

Unit of Analysis - Young individual age between 14 to 35 years
Sampling Technique :Purposive Sampling

Selected Sample 56 respondents

Duration of study :25" November, 2018

Universe of the study :Participants who attend live event of Prem Rawa&anchi, Jharkhand, India
Primary Data : Through Interview Schedule

Secondary Data The secondary data includes books, magazines,gtsyrimformation Centres, periodicals and
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different websites.

Limitation of the Study
®* Aresearcher has done pilot study therefore onlgeSfondents had been taken for study.

® Keeping in view time, budget and feasibility, tlesearcher collected data after the live event effPfiRawat held
in Ranchi, Jharkhand, India.

Use of Statistical tools
® Interview Schedule
® Table Presentation
® Pie Chart and Bar Graph
®* Microsoft Excel

® Word document
Data Analysis and Interpretation

Q1) How did you get information about today’s evehPrem Rawat?

Q1) How did you get information about today’s event of Prem Rawat?
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Table 1
Q1) | How did you get Information about Today's Event ofPrem Rawat? | Frequency | Percentage*
A Internet 12 21.43%
B Email 2 3.57%
C Friend 15 26.79%
D Family 28 50.00%
E Others, Please mention 14 25.00%

Inference

The above figure 1 notified that half of the respemis (50 percent) chose Family for getting infafaraabout
the live event of Prem Rawat in Ranchi, Jharkhamdi\eery less respondents (3.57 percent) said Eihaibnfirmed that
two-step flow theory exists in the society, opini@aders played an important role in decision mgkifiMost of the

respondents opted more than one option).

Family
TO% B64.29%
60%
50%
a0% 35.71%
30%
20%
107
(14
Television Center
Figure 2
Table 2
Family Frequency Percentage |
Television 18 64.29%
Center 10 35.71%
Total 28 100.00%

Inference

When the researcher dug to the respondents wha dhesoption family that how the family got infortizan
about the live event, more than half of the respoisl (64.29 percent) said television and some erht(35.71 percent)

told center. Center is the place where they gerimétion about upcoming events.

NAAS Rating: 3.10- Articles can be sent to editor @ mpactjournals.us




Others, Please mention

S0% 42.86%

40% 28.57% 28.57%
30%
20%

0%

Television Center Television &
Center
Figure 3
Table 3
Television 6 42.86%
Center 4 28.57%
Television & Center 4 28.57%

Inference

Going further, the researcher explored the optiothérs, please mention), less than half of theomdgnts
(42.86 percent) said Television and some of the®5@2 percent) informed Center and both Televisiod @enter said
some of them (28.57 percent). It is cleared thatedmw television played a significant role in disgeating information
regarding the live event.

Q1) How did you get information about today's event of
Prem Rawat?
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Figure 4
Table 4



One Option Opted 43 76.79%
Two Options Opted 8 14.29%
Three Options Opted 4 7.14%
Four Options Opted 0 0.00%
Five Options Opted 0 0.00%
Missing Response 1 1.79%

Inference

According to the above figure (f-4), it is clearathrespondents can choose more than one optiothéor
information regarding the live event of Prem Raweat, 76.79 percent of the respondents chose ofenofp#.29 percent

of the respondents opted two options and thre@oeptivere opted by 7.14 percent of the respondents.

Q2) Prem Rawat as a communicator, what rank would gu like to give?

Q2) Prem Rawat as a communicator, what rank would you like to give?
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Figure 5

Table 5



A Excellent 38 67.86%
B Very Good 16 28.57%
C Good 1 1.79%
D Satisfactory 1 1.79%
E Poor 0 0.00%

Inference

Going ahead the next question was based on PrematResaa communicator, what rank respondents waated
give, the figure (f-5) and table (t-5) show thatrméhan half of the respondents (67.86 percenfctsd excellent and
28.57 percent of the respondents chose very gady, 1069 percent of the respondent selected setisfa Therefore, it
suggests that as a communicator he is effective.

Q3) The way he expressed his message/speech, howld/gou scale?

Q3) The way he expressed his message [ speech, how would you scale?
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Figure 6

Table 6



A Excellent 78.57%
B Very Good 8 14.29%
C Good 1 1.79%
D Satisfactory 2 3.57%
E Poor 0 0.00%
* Missing Response 1.79%

Inference

Going further, the next question was related to wlay Prem Rawat expressed his message/speech,tlieom
above figure 6 it is depicted that the more thalf tnamber of the respondents (78.57 percent) cleasellently and only
3.57 percent of the respondent said satisfactorily.

Q4) Do you like the content of his message?

04) Do you like the content of his message?
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Figure 7
Table 7
A Yes 56 100.00%
B No 0 0.00%
C Cannot Say 0 0.00%

Inference

The question was based on the content of Prem Raessage, the figure (f-7) shows that all of tteposdents
chose yes.

Q5) Do you agree with today’s message / speechagivby Prem Rawat?



Q5) Do you agree with the today’s message [ speech given by Prem Rawat?
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Figure 8

Table 8
A Strongly Agree 45 80.36%
B Agree 10 17.86%
C Neutral 0 0.00%
D Strongly Disagree 0 0.00%
E | Disagree 0 0.00%
*

Missincl; Resionse 1 1.79%

Inference

Going further, the next question was regarding PRamvat's message/speech of live event listenedhby t
respondent, do they agree or disagree? The abgueefif-8) shows that majority of the responde®8.36 percent)
strongly agree with it.

Q6) In this era of modernization and technology, doyou think, the message/speech of Prem Rawat willelp
youngsters to overcome from depression and stress?

Q6) In this era of modernization and technology, do youthink, the
message / speech of Prem Rawat will help youngsters to overcome from
depression and stress?
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Figure 9




Table 9

A Strongly Agree 40 71.43%
B Agree 14 25.00%
C Neutral 0 0.00%
D Strongly Disagree 0 0.00%
E Disagree 0 0.00%
* Missing Response 2 3.57%

Inference

The above-displayed figure (f-9), it can understtvat in this era of modernization and technoldbg, message /
speech of Prem Rawat will help youngsters to ovarcfrom depression and stress as majority of thigoredents strongly
agree and agree (71.43 percent and 25 percenctiaghg.

Q7) Will Prem Rawat’s message help you in your daillife?

Q7) Will Prem Rawat's message help you in your daily life?
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Figure 10

Table 10
A Yes 54 96.43%
B No 0 0.00%
C Cannot Say 0 0.00%
* Missing Response 2 3.57%

Inference

Going next, the researcher wanted to know that FRemat’s message helps respondents in their d&lythe

above figure (f-10) brought up that majority of tlespondents said yes (96.43 percent).

Q8) Apart from living event / program which media do you access to listen, Prem Rawat?



Q8) Apart from live event/ program which mediado you access to listen Prem Rawat?
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Table 11
A Internet 30 53.57%
B Smartphone 35 62.50%
C Television 37 66.07%
D Radio 12 21.43%
E Prem Rawat literature (Magazines, Books, Brochuretc.) 18 32.14%
F DVD 25 44.64%
G Others, Please mention 7 12.50%
* Missing Response 2 3.57%
Inference

The next question was related to the media thegsacto listen to Prem Rawat apart from the livengveore
than half of the respondents (66.07 percent) inéatrelevision and 62.50 percent selected smartphodehalf of the
respondents (53.57 percent) chose Internet. Tlis/sthat the respondents show more propensitieadar media like
internet and smartphone. (*Most of the respondepted more than one option).

Others, Please mention
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2 I
Television Center &
Television
Figure 12



Table 12

Television 5 71.43%
Center & Television 2 28.57%

Inference

The researcher explored the option (others, pleasation), a majority of the respondents (71.43pwj)csaid
television and some of them (28.57 percent) infarwenter and television both.

Q8) Apart from live event / program which mediado you access to listen Prem Rawat?
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Figure 13

Table 13

One Option Opted 18 32.14%
Two Options Opted 8 14.29%
Three Options Opted 9 16.07%
Four Options Opted 3 5.36%

Five Options Opted 7 12.50%
Six Options Opted 7 12.50%
Seven Options Opted 2 3.57%
Missing Response 2 3.57%

Inference

The above figure 13 depicts that respondents cansehmore than one option for the information reipay the
apart from live event of Prem Rawat other medig thecess to listen to his message, so, 32.14 pestéime respondents
chose one option. 16.07 percent of the respondhevis opted three option and 14.29 percent of theoredents preferred

two options, both five options and six options ap1®.50 percent of the respondents respectively.

Q9) What rank will you give to Prem Rawat as a ‘Communicator’, ‘his message’, ‘the way of
expressing/communicating his message’ and ‘the iniénce of his message on you'?



Q9) What rank will you give to Prem Rawat as a “Communicator’, "his
message’, ‘the way of expressing / communicating his message’ and ‘the
influence of his message onyou'?
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Figure 14

Table 14

A Excellent 40 71.43%

B Very Good 10 17.86%

C Good 1 1.79%

D Satisfactory 2 3.57%

E Poor 0 0.00%

* Missing Response 3 5.36%
Inference

Going further, the next question was to rank Preaw& as a ‘Communicator’, ‘his message’, ‘the wdy o

expressing/communicating his message’ and ‘theiémite of his message’, majority of the respond@ftsA3 percent)

said excellent and 17.86 percent of the responaéise very good.

Q10) What did you like in his message/speech the st@




Q10) What did you like in his message / speech the most?

Explained Mot Explained
B0.36% 19.64%
¥ Explained ¥ Not Explained
Figure 15
Table 15

A Explained 45 80.36%
B 11

Not Explained 19.64%

Inference

The above figure (f-15) depicts that 80.36 pera#nthe respondents explained and rest 19.64 pedidnhot

explain.

The below-stated table categorizes the explanatiogiven by the respondents, clearly convey the messegyof the

respondents

Table 16

1) Peace/lnner Peace

2) Remove orthodox Boundaries

3) Real Life Examples/Facts

4) Hanuman and Ram Story Example

5) Light the Lamp Within and Remove Darkness/One leghtandle
can Lit Other Candle Example

6) Inspiration for Youngsters

7) | Whatever You Want to Do, Do It Now

8) Doha/Saying

9) Know thy Self

10) | Humanity/Human Being/Mercy

11) | Listen to Your Heart

12) | Importance of Breathe

13) | Focus/Satisfaction/Hope

14) | Face the Problems like the New Born Baby

15) | Story

16) Equality/His Message is Beyond Caste, Creed, Gafllis Message
is for Everyone

17) | Spirituality

18) | Don’t Break Nature's Rules

19) | Simple way of Explaining Things/ Everything whatehe Said
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CONCLUSIONS

As we go through our history and come to the priesenfind that the teachings and learnings providedreat
philosophers and saints have influenced people fioma to time and have helped them understandtlifgr own selves,
and the world. They have touched every aspect cdopal and professional lives be it social, ecowainipolitical.
Through their teachings and experiences, they maparted various different understanding and apgrea towards life
and life’s innate qualities of happiness, peacejagh etc. which has enhanced and developed opabdiies leading to

beautiful discoveries and inventions and have eragmd us to live life with peace, prosperity, aighiy.

The core aim of the study was to find out the mid>rem Rawat as a communicator and his messadeiriig
away with the stress and depression among youthtlandnedia use to access his message. The researeipared
various objectives for analyzing the aim of theessh including the live event most touching topidsis research would
be significantly helpful for the youngsters facisgess and depression in this modernization arithadogy ultimately
benefits the society. There is a quantitative andlitative approach for analyzing and interpretthg data. The study
concludes with the results of the objectives:

Objective: To study Prem Rawat as an inspirational communicatd impact of his message among youth particigati

in the live event

Result: The study suggests that Prem Rawat as an inspightmmmunicator and his message mostly liked &y th

youngsters and would impact positively on the difsyoungsters question no. 2, 3, 4,5 and 9 aredbais¢his objective.
Objective: To analyze if Prem Rawat message helps youngstengetrcome stress and depression

Result: Question no. 6, 7 and 10 are related to the abdjective and the researcher found that majoritythe
respondents agreed that in this era of modernizagiod technology, the message/speech of Prem Railfahelp
youngsters to overcome from depression and stfd®s.most liked thingsin his message/speech werénthertance of
peace and internal peace, listen to your heattlifedacts, know thy self, importance of breatteymanity, mercy, hope,

satisfaction, equality, etc. which would definitehptivate youngsters.
Objective: To understand the media access by youngstergea lis message of Prem Rawat

Result: According to the above objective, the researchkecgsome questions from the respondents, questioh and 8
are interlinked. The study helps to analyze thajoritg of the respondents access television, I@dgrand smartphone.
Friends, family, and centers also contributed tplane live event of Prem Rawat and it can helpveroome stress and
depression.
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